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Women farmers and agroecology

Invisibility of women
farmers

Resources,
information and
knowledge

Seeds, biodiversity,
knowledge, biocultural
memories

Local, sustainable
and fair food systems

Diets, food products,
gastronomy

L
Cooperation and
collective activities




PORTUGAL

290 229 farms (2019)

260 500 farms (2023)

92 A) family farms

80% rural workers

SOA) food production
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PORTUGAL

242,5 thousand family farms
50% less <2ha

Less then 10% of the
support D T
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labour
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20 %

6% active population

But who we find
on the farm, are
women, as men
ahve other jobs

Women are the
owners of the
land only 20% of
the times

30% have less then basic
education and less then 20%
have higher education




Number of farms over the years
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Recovering the biocultural memories, valuing the landscpape and promoting innovation

Serra da Estrela

S. P. Sul Castro Daire

Mirandela

Serpa Barroso

Agricultural and foodscapes are
preserved by Family farmers and
recognized as heritage



HARVEST

The role of vegetable gardens as promotors of a more
inclusive society

Women farmers roles
and functions and its

Labour value
value

The transmission of

Agroecological books
Surveys and cost e gl knowledge
banefit analisys
The value of Changes of seeds and
Hortoterapy

autoconsumption food products



The value of autoconsumption

10 euros (2 pessoas)
2 refeicoes diarias
365 dias por ano
7300 euros/ ano
73000 euros/ 10 anos
euros /autoconsumo agricultura
familiar por ano

1770250000




Improve the resilience of the agricultural
systemas based in agroecological practices

Escola de Outono (2022)

1 Crop rotations

Design crop rotations to reduce pests
and diseases problems and improve
the soil quality

2 Choose farm products as a source
for biopreparations

Idntify problems with the farmers and find
and test the solutions with them

3 Divulgar e partilhar o conhecimento gerado
Co-build and share knowldge
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Value the Biocultural memories
and its owners
Escola de Verao (2023)

4 Wool cycle - from animals to the wool

Visits to the whole process and training
dellivered by the women famers

5 Linnen cycle - form seeds to tissues

Visits to the whole process and training
dellivered by the women famers

3 From the village to the stage - The Praise
of Wool

Public presentaions in their one voices
presenting theyr work, but also their
needs and desires
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Mirtilos
Aves

Investigacao

Ovinos
Caprinos
Pomdideas
Vinha
Olival
Castanha
Prunodideas
Milho

Arroz

Horto-
Industriais

Agricultura como complemento Valorizagdo e promogao dos produtos enddgenos Floresta

Falta de estratégias locais/regionais Pequena dimensao da propriedade & ]
. Aposta em novos produtos/culturas Venses
Falta de dagua Alteragdes climaticas F il icol Pastagens
Distancia da ciéncia aos utilizaores Falta de mdo obra At angCB d 2egresso a terrafamili Linho
o Abandono it desolusses eicazes Agricultura associada ao turismo La
Culturas da “moda Mosaico/paisagem Agrupamentns e redes Resina
Baixa fertilidade dos solos Baixo valor dos produtos/Rendimento Inovacdo Aposta na transformacio
Idade média > 65 anos Novas doengas e pragas  APOsta em produtos de qualidade ;..o oo de comercializacio
Incéndios Maior interesse pela transi¢cao agroecologica
Pouca atratividade do setor Custos de prudu;ﬁa muito elevados Jovens qualificadus Agricultura mais mecanizada e rentavel
Peso das cadeias de distribuicdo e intermediarios Falta de formagdo/capacitacdo Diversidade produtiva
Falta de cooperativas e associagdes de produtores
Falta de mercados de proximidade Introducao de tecnologia e ciéncia na producao

Complexidade burocratica Maior | o d : . nde dimens Resiliéncia e persisténcia dos agricultores  Centrais de biomassa




REVITALISING RURAL
TERRITORIES

Recognising and valuing the role of
women and young people as key
players with differentiating
innovation potential

INNOVATION/AGROECOLOGY/
SOCIAL CAPITAL

Promoting territorial cohesion and
contributing to the creation of jobs and
businesses, through the valorisation
of innovative potential,
agroecology, social capital and
biocultural memory.

ADDING ENVIRONMENTAL,
CULTURAL AND SOCIAL VALUE

Preserving, sharing and co-
creating environmental and
cultural knowledge and social
value to boost new businesses
and create jobs




Da minha aldeia vejo quanto da terra se pode ver do Universo...
Por isso a minha aldeia é tao grande como outra terra qualquer,
Porque eu sou do tamanho do que vejo

E nao dotamanho da minha altura...

Nas cidades a vida € mais pequena

Que aqui na minha casa no cimo deste outeiro.

Na cidade as grandes casas fecham a vista a chave,

Escondem o horizonte, empurram o nosso olhar para longe de todo o céu,
Tornam-nos pequenos porgque nos tiram o que 0os nossos olhos nos podem dar,
E tornam-nos pobres porque a nossa unica riqueza € ver.

Alberto Caeiro



Together
we do
MAIs

(more)




